Mkat{ovdpa Napackeun

H Tkatllovda Mapackeur eivalt akadnuaiky epeuvATpla oto [MavemoTAULlo AUTIKAG
Maxkeboviag. Eivatl olkovouoAdyog Kol KAToxog mtuxiou otn Aloiknon Emixelprioswv. EAaBe
UETATTUXLOKO TITAO omoudwv otnv £PaPUOCUEVN ETUXELPNUATIK TANPOodOopLKR amo TO
MNavemniotipio Makedoviag kat St6aKToplko Titho ota nedia Tng TEXVNTHG VONUOCSUVNG KAL TOU
NAEKTPOVIKOU ETUXELPELV amo To Mavemotipio Autikng Makedoviag. H emayyeApatikn g
e€elbikeuon, Ta epeLVNTIKA KoL S18AKTIKA TG evdladépovta meplappavouv: MAnpodoplakd
Juotnuata, Texvnt Nonuoouvn, Awadiktuakn Xuumnepidpopd KoatavaAwtr, HAEKTPOVIKO
Eunoplo, Wnodlakd Mapketivyk kat AAnAemidpaon AvBpwmou-YroAoyloth, Kabwg Kal
Awaxeiplon Texvoloyiag kat Kawvotopiog. Exel S16GEeL i 20 xpOvIA O£ AVWTATA EKTIALOEUTIKA
wotitouta. Eival miotomolnuévn ekmaldelTpla EKMALSEUTIKWY OEULVAPIWY HE EVOELKTIKA
Bepatika media: HAektpovikd Mdapketivyk, HAektpovikd Eumoplo, Mpdaoivn Oikovoulia,
Etalpiky Kowwviky EuBlOvn, HAektpovikr) TiwoAoynon, MaApketivyk-MwANocelg, TeEXVLKEG
npoPoAng-Siadnuiong, HAektpovikry Emxelpnpatikotnta. Exel dnuooteloel dpBpa o€
EMOTNUOVIKA TeplOSIKA Kot S8leBvry ouvéSpLa KAl GCUUUETEIXE 0t SUO EPELVNTIKA
npoypappata. Eival kpttig oe SLeBvr EMIOTNUOVIKA TIEPLOSLKA.

Google scholar: https://scholar.google.com/citations?user=s0CQUMYAAAAJ&hl=el
Email: gatzioyfa@gmail.com

Emideyuéveg AnuooieUoeig:

1. Gatzioufa, P., Deligiannis, D., & Saprikis, V. (2024). “Al Chatbots and customer service: A
comparative empirical study among users and non users of m-chatbots in Greek mobile
network operators”, 22th International Conference Research in Advertising (ICORIA) 2024,
24th -27th June, Thessaloniki, Greece.

2. Gatzioufa, P., Saprikis, V., & Avlogiaris, G. (2023). “Modeling Nonusers’ Behavioral Intention
towards Mobile Chatbot Adoption: An Extension of the UTAUT2 Model with Mobile Service
Quality Determinants”, Human Behavior and Emerging Technologies, (Q1), 2023(1), 8859989.
3. Gatzioufa, P., & Saprikis, V. (2023). “Chatbots in Tourism: A literature review on users’
behavioral intention towards their adoption”, 2nd International Conference on
Entertainment Technology and Management (ICETM 2023). January 24-27, Aizu, Japan.

4. Gatzioufa, P, & Saprikis, V. (2023). “Factors that determine the adoption intention of mobile
chatbots for customer service: An empirical Study from Greece”. 41th International Business
Information Management Association (IBIMA) Conference, 26-27 June 2023, Granada , Spain.
5. Gatzioufa, P., Saprikis, V. (2022). “A literature review on users' behavioral intention toward
chatbots' adoption” Applied Computing and Informatics (Q1), ISSN: 2634-1964, Emerald.



